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Audiense & GWI Integration




Audiense & GWI

What does the integration consist of:

It is a bridge between both tools, where an
audience created in Audiense will be
translated into a GWI audience by
matching relevant attributes that define
this audience.

Four main steps:

1. Create your insights report

2. Create a GWI audience from the
full audience or any segments in
your report (In the audience
breakdown page)

3. View the audience blueprint
created in GWI (Shared
audiences)

4.  Edit the audience in GWI by saving
the audience as new.

*This interactive demo provides a step by step!

4 Audiense Insights

nsights > PeanutButterCo: Brand Analysis > Audience breakdown
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https://audiense.navattic.com/gwi

audiense:

.. Opening a report for the first time

Get a first glance at your full audience & segments

Click on ‘See all segments’ to go to the ece
Audience Breakdown page (), Aol 8
Insights > PeanutButterCo Brand Analysis.
PeanutButterCo Brand Analysis Interconnectivity
Actions v

Full audience

40 422 members

Top Brands Segments

() @ :

Whole Foods  Starbucks Coffee ~ Food Network

Demographics

Female 18-24 years old United States of Market
America
See all brands

Top Influencers
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See all influencers
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Times, See all segments -

See all demographics See all sources
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() send your audiences to GWI

Audience Breakdown View - Full audience

PeanutButterCo Brand Analysis Interconnectivity

Full audience SRR Find the Full Audience Actions button on
s the top right!

PeanutButterCo Brand Analysis

Segmentsdistibution ; Shareirepoit Click on Create audience in GWI
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Creating an audience in GWI based on

a Segment

Segment Cards

As you scroll down on the Audience
Breakdown page, you can select the

segment you want to create an audience

from via the Actions button.

Select Create an audience in GWI

Segments

artist, nyc Actions v food, chef Actions v vegan, dietitian

Edit

\ media 2%
Add these segment members to an 18.47%
audience in Connect

social 2%
business 2%
Create a report with these segment

members

See segment members ’

Dr. Love Dita Von

Apatow == Teese

Export segment members

) Track segment on Pulsar
#bb24  #houseofthedragon

Create audience in GWI

] —

Download targeting pack
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ﬂf Delete
Interests

View more details - View more details =
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Actions v
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gluten free 4%

Taste

#theringsofpower  #hurricaneian
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View more details —>
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#ZANT 2022 #vegan

View more details =



) creating an audience in GWI

As you click the button, this message
appears, where you are sent
automatically to GWI.

*Make sure you are logged in!

The 5 attributes translated and sent
to GWI to match their profiling points:

Age

Gender

Country

Interests

Affinities (Influencers)

gk WD =

Your audi is being
GwI!

Find this audience in your Shared audiences folder in
GWI in a few seconds. You will be able to edit the
audience in GWI if needed.
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Finding your Audience in GWI

The integration should automatically take ooe

GWI.  dbCharts 72 Audiences [ Crosstabs 23 Dashboards

you to Shared Audiences, where you will
find your newly created audience at the
top of your audience list.

Q  Search audiences

Name

PeanutButterCo Brand Analysis

Disney Affinity - disney, parks - paris, disneyland paris

[ <2 TNL France - Affinity - 04 - EDM die hard ]

2. Netflix - fc, &

-2 ages + germany - software, sap

<2 Netflix - insta, snapchat - fun, lives

“2 F1UK

1]
z

Insights

22 My Audiences

= Data Set: All

Audiences

+2 Shared

GWI Core

GWI Core

= GWI Core

GWI Core

= GWI Core

GWI Core

GWI Core

GWI Audiences

Q Search

11 Sortby Recently edited

Date created

8Dec 2022

30 Nov 2022

24 Nov 2022

22 Nov 2022

16 Nov 2022
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@ Nosanar @)

Create new audience +

Last updated

12 Jan 2023

12 Jan 2023

8Dec 2022 :
30 Nov 2022 H
24 Nov 2022 :
22 Nov 2022 :

16 Nov 2022 :



Viewing your shared audiences

Access the audience blueprint sent from Audiense

Save your audience and access it under
My Audiences

eoe
GWI.  db Charts

¢4 Audiences [ Crosstabs 38 Dashboards Insights

Audiences
< F1UK

Include

Personal Interests » Playing sport

OR Personal Interests » Watching sport

|
‘ AND

Include

Health, Fitness & Beauty Interests » Playing sport
OR | Health, Fitness & Beauty Interests » Watching sport

|
AND

Include

Sports & Sporting Activities » Rugby » Play / Take Part In

Q Search
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Access your saved audience in GWI

My Audiences

Now you can review and modify if

eoe
neededl GWI. db Charts /A Audi B Crosstabs 23 D: Insights Q Search @ nesarorr @Y
< Flrenamed ~ ~ [® Save audience @: Save as new View personacard  { Push to ad platform
You will be able to remove or add
3= Datasets GWI Core @ Waves Q32022, Q2 2022, Q12022, Q4 2021 O 2 rocationsal (50]

groups, as well as attributes to add
profiling points to this audience.

Quickly add:  (© Gaming Franchises® +  (© Age (Groups) +  ( PersonalInterests + ( Country +  ( Music Genres" +  +

, .
Don't forget to click on Save ®
audience! B e~
sample size is 16,110
OR Personal Interests » Playing sport X respondents out of 391,456
OR Personal Interests » Watching sport X
i This represents approximately
Add more attributes + 94.35M real-world people
and accounts for
m o 3.6% of the population
for the selected waves and locations.

E nclude ~ m PO ofthesecttrioutes  Datapoints 21
Breakdown by waves
OR Health, Fitness & Beauty Interests » Playing sport X I I I I

OR Health, Fitness & Beauty Interests » Watching sport X

407 4361 4326 3716
Add more attributes + Q322 Q222 Q122 Q421

® Add new group + IR LU [ Waves breakdown

*If you missed it, follow this interactive demo to
get familiar with these steps.



https://audiense.navattic.com/gwi
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Thank you!

*If you need support or have feedback, please contact our Product team -
productfeedback@audiense.com
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