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() Intelligence Center:

Country Intelligence Center (CIC)

Connection: Filters:
You can filter the results based on country, period and criterion or persona. You need to
1. Criteria: select filters to show the graph
https://criterion-cic-2fd8cf690294.hero 1. Criteria
kuapp.com/
» Country... » Period... » Criterion...

2. Persona:
https://persona-cic-3df86cb37b95.her 2. Persona

okuapp.com/
» Country... » Range Age... » Period... » Gender... » Major Persona...


https://criterion-cic-2fd8cf690294.herokuapp.com/
https://criterion-cic-2fd8cf690294.herokuapp.com/
https://persona-cic-3df86cb37b95.herokuapp.com/
https://persona-cic-3df86cb37b95.herokuapp.com/
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‘ Country Intelligence Center: Productdescription

Product description

The goal of this product: Identify the trends of
markets and countries. It is an unique national

knowledge on the audience intelligence market

The scope of this product: Evolutive and
comparative cross-market Analysis and/or

country analysis

Kind of insights this product can deliver:

1. Comparison and trends: A brand or an
agency can compare genders, age
groups, predefined marketing persona,
brands and competitors, Events, Topics,
Products, etc. by country/market

2.  Deepdive and trends: A brand/agency
can deep-dive in a specific
market/country

Data base

Unique national knowledge
50 countries

Worldwide audience

1city

Gender

6 group ages

158 buyer personas

More than 5,000 criteria
More than 1,000 brands
More than 200 events

More than 500 personalities
and ambassadors

More than 500 sportive criteria

Data Visualisation




@ cic: Approach and analysis

Global approach: How is the evolution the market and countries’ criteria?

audiense:

specific analysis with the CIC: Evolutive and comparative cross-market Analysis and/or country

analysis

A. How a brand/agency can compare

1.

B. How a brand/agency can deep-dive in a specific market/country?

N o ok~ DN

Gender by country/market?

Age groups by country/market?

Persona by country/market?

Brands and competitors by country/market?
Events..?

Topics..?

Products..?
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‘ CIC: What is the gender distribution by country?
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@ cic: Whatis the ages’ distribution by country?

Which country is over indexed in ages
distribution index?

Which country is under indexed in

- | I N oo cetbdton

Worldwide:
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‘ CIC: What are trends of specific gender by country?
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‘ CIC: What are trends of a specific age group by country?
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in persond per coun

What are the ma

" cic

Country

Usa

The EU Political Decision-Maker
| The Political Decision-Maker
“ The HNWI
! The Professional Content Creator
The Progressive Voter
The Right-Wing Voter
i & The Conservative Voter
“ The Gadget Junky
The PC Gamer
The Low Middle-Class
The Informed Voter
“ The Self-Assured Enthusiast
B The Technophobe
The Waste sorter
The Console Gamer
—] The Tax Specialist
“ The Large family
EW The Retro gamer
The Modern Achiever
The Game Development Aficionado

—]
" The Single parent
— The Geek

The Saver
The Style & Imaginative Guru
The Responsible Investor

“ The technophobia

“ The Epicurean

The Upper Middle-Class

The High-tech Innovation lover

1
" The Solo Gamer

“ The Global Warming Conscious
“ The Social Media Addict

" The Institutionalist

" The Dandy

“ The Achiever

" The Convenience Seeker
“ The Fashionista

==
The Localist

— i
The Security Addict
ionary

Id,m
Emmm— The gourmet

Emmmm The Ethical addict
Emmmm The Believer

Emmm—— The K-pop culture lover
B The Technophilia

Emmmm— The Tradition Keeper

Emmm—— The Investor
Com— i
o The Volunteer Activist

=
— The Brands lover

ESmmm——The Internet celebrity lover
" The Old-School Enthusiast
Emmmm——— The Spirituality Seeker
" The Political Enthusiast

“ The Superhero Lover
Emmmmmm—— The Conservative

C—
The Entrepreneur

= i i
— The Environmentalist
Emm— The LGBTQ+ Friendly
Ex—

Emmmm— The Resort Relaxer
E—
Emm— The Gift and Gadget Junkie
C—

E— The Sport Addict
E— The Collector
E— The Adrenaline Lover
Em—— The Guesthouse seeker
ENm——— The Online shopper
" The Flexitarian

" The Active Sportive

ENN——— The Dance Fever
=
EES—— The Left-Wing
e

E—— The Interior Inspiration seeker
D —

CEm— The Manga lover
e

" The Nightlife Dreamer
" The Music Lover
" The Online Video Gamer
“ The Right-Wing

SE——— The Promo Hunter
N —Ch—

i
i
i
i
i
2
i

EN— The Adventure Lover
S The DIY dreamer
E—— The Marathon watcher
E—— The Family Spirit
151504:» Environmentally Indifferent

- S
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‘ CIC: What s the ranking of a persona in different

- e = --Ai-‘=‘-g

Major Persona
W The Political Enthusiast

El Salvador

Worldwide

Major Persona=The Political Enthusiast
_ Share of persona (%)=1.6887
Population (%)=6.4215

Population (size)=49086

Share of persona (%)



CIC: What s the ranking of a brand in different

countries?

Criterion
. Juventus F.C.
I Real Madrid C.F.

Brand penetration by country
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‘ CIC: What is the competitive penetration of 2 brands per

country?

Brand vs competitor by country*

Criterion iTaiwzn
Spain

Slovakia

[ Juventus F.C. Sl
. Polang

M Real Madrid C.F. Mol
Kazakhstan

Italy

Israel

Greece

Czechia

Algeria

USA

United Arab Emirates
Turkey
South Korea
Serbia
Senegal
Romania
Portugal
Philippines
Panama
New Zealand
Georgia
Gabon
France
Egyp
Dominican Rep
Costa Rica
Colombia
canada
Brussels
Brazil

UK

Sweden
South Africa
Rwanda
Pakistan
Mexico
malawi
Japan
Indonesia

El Salvador
Belgium
Australia
Argentina
Worldwide
Vietnam
Germany
India

Q

% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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8
x
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* The results show the best penetrations at right by country
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@ cic: How can we follow the evolution of competitors

in one territory?

Luxury watches in USA

Patek Philippe & Co.

Audemars Piguet

Population (%)
w >~ o o ~ o ©
3
3
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How can we analyse the cross-market Mai

" cic

¢

Persona penetration

Main Persona - Standardized Dat
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How can we compare the nat
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* The results show the best penetrations on the top of the graph by country



‘o audiense:
@ cIiC: How can we identify events by country?

Criterion - Main Countries - Penetration Criterion - Main Countries - Standardized Data

Mexico Algeria
Colombia Australia
russcs | B
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‘o
‘ CIC: How can you follow the evolution of an event by

country?

Tomorrowland

Population (%)

8

Belgium
)
Israel

- Colombia

\CM RES
Argentina

Brazil

Poland
Italy

Dominican Rep

March 2023 April 2023
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Topic Intelligence Center (TIC)
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() Intelligence Center: Access totheTIC

Topic Intelligence Center (CIC)

Connection: Filters:
You can filter the results based on country, period and criterion or persona and entity.
1. Criteria: You need to select filters to show the graph
https://criterion-tic-6917057a613b.hero “Entity” is the filter of electronic cigarette and/or cigarette audience definition.
kuapp.com 1. Criteria
2. Persona: » Country... » Period... » Criterion... » Entity...
https://persona-tic-f90770dc2cac.hero
kuapp.com 2. Persona

» Country... » Range Age... » Period... » Gender... » Major Persona... » Entity...


https://criterion-tic-6917057a613b.herokuapp.com/
https://criterion-tic-6917057a613b.herokuapp.com/
https://persona-tic-f90770dc2cac.herokuapp.com/
https://persona-tic-f90770dc2cac.herokuapp.com/

) Topic Intelligence Center: Product

description,

escription

The goal of this product: Identify business
requests for the customers like partnerships,

products evolution, market share gains,
sponsorship and follow the trends market by
market.

The scope of this product: Evolutive and
comparative interests, topics and brands

analysis

Data base

Tailor made project

3 crossed variables: countries,
topics, products, market,
partners, events, etc.
Predefined audience definition
with the customers

Predefined the business
questions with the customers
Country: no limit

Gender

6 group ages

158 Marketing personas

More than 5,000 criteria

More than 1,000 brands

More than 200 events

More than 500 personalities
and ambassadors

More than 500 sportive criteria

audiense
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Data Visualisation
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Political Intelligence Center (TIC)
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°
() Intelligence Center:
°
Political Intelligence Center (CIC)
Connection: Insights:
You can present the results based on country, period, topics, gender, aged, criterion and
https://pic-matrix-e278dca5d9df.herokuapp.co persona.
m/
You have one graph to present every data
» Select » Select » Select » Select » Select Thematic » Select > Select
Persona... Criterion... Age... Gender... Universes... Period...

Country...


https://pic-matrix-e278dca5d9df.herokuapp.com/
https://pic-matrix-e278dca5d9df.herokuapp.com/

() Political Intelligence Center: Product

description,

escription

Tool description:
PIC is tactical and strategic tool of Audiense to help

political decision-makers, lobbyists and brands
understand electoral dynamics, target voters
according to their interests and adapt their
messages.

The PIC is built on a political matrix developed by
our Insights & Research team and based on a dual
axis: left-right (L-R) and progressive-conservative
(PC).

The goal of this product: Develop an unique
knowledge on the political spectrum to identify new

voters, good message and good content.

The scope of this product: Evolutive and
comparative interests, topics and brands analysis

Data base

Unique political matrix
knowledge

3 crossed variables: countries,
political MATRIX and entities.
Country: no limit

Gender

6 group ages

108 Marketing personas

More than 5,000 criteria

More than 1,000 brands

More than 200 events

More than 500 personailities
and ambassadors

More than 500 sportive criteria

audiense

Data Visualisation
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‘ PIC: How is the political orientation of gender distribution

and age groups?

100 Major Persona
® Canada
® Spain

Criterion
The Animal rights actvist & Canada
50 o
& Spain

a; Age Range
B Canada

The Animal ctivist B Spai
ain
Mg ’
a 3544 n Gender

] + B 4 Canada
4 Spain

18-24

Thematic Universes
=50 ¥ Canada
# Spain

Conservative vs Progressive

-100
~100 -50 0 50 100
Left vs Right
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@ PIC: What s the political orientation of a major persona

per country?

Conservative vs Progressive

100

50

-100

The SoecRuspit fomeabpector
L

‘The Budget Policy Objector

-100 -50 0 50 100

Left vs Right
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Major Persona

Algeria
Argentina
Australia
Benelux
Brazil
Canada
Colombia
Costa Rica
Dominican Rep
Egypt

El Salvador
France
Greece
India
Indonesia
Israel
Italy
Japan
Malawi
Malaysia
Mexico
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@ PIC: What s the political orientation of every major
personad in one country?

Conservative vs Progressive

100

50

-50

-100

Gesk TheTRpahoitestitEErnrcious The Manga lover
'ﬂ\e ssive Voter
Pf‘ The Hmh—glmnvmm lover . .
Legalst The Game Development AMiclonadg . Mysic Laver
. The N.m Gamer

% chiever The

The RergumngsauethliSE The Online Video Gamer

The Mederni: et . The Non-Conformist

The F'onsihle tavestol “R‘.ﬂ s ﬁj% ®
Th ew busin:
The E-Sporter
The s=n
®

® T*Wﬂ Addict
The Ethicat nndmm e
v o asr: The Console Gamer
r

esrinista The Right-Wing Voter
Al ®
The EU e e Bar e s
S The Bellever
The Uninford The Tradition Keeper ®
‘ Historlan
The Conservative Voter [ ]
®
The Conservative
-100 =50 0 50

Left vs Right

The Pleasure-Seeke

The Youthful Yolo

The Right-Wing

100

Major Persona
® UK
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@ PiC: What s the political orientation trend of a major

persond in one country?

o
March 2024 April 2024
100 Major Persona 100 Major Persona
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